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Learning with Foodpanda



In this pandemic hit world, Foodpanda eased the process of food ordering and 
grocery shopping for people social distancing at home, and supported the survival of 
local food businesses all over Asia and Europe. This food and grocery delivery app 
has played a pivotal role in the digital revolution that the ‘locked-down world’ 
witnessed,  here’s our Foodpanda journey.



Foodpanda’s Focus



The app’s focus on providing seamless experience to its customers and constantly 
evolving with the changing times is what makes it stand out.  For Moolya, it is a 
learning experience to work so closely with one of Asia’s largest food delivery 
companies, especially as it advances to Europe.



How did we do it?



Moolya’s journey with Foodpanda started on 21st of May, 2021. Initially, only one of 
our Associate Test Managers worked on the project, but very quickly it became a 
team of 6 with senior testers joining the ranks.  

Foodpanda’s emphasis on regional expansion and adding new features has been a 
constant source of motivation for the testers involved in the project. According 
to Moolya’s Lead ET, “Foodpanda being such a quality driven app needed to include 
fields like QA and bug flow into the JIRA and hence we suggested the same and got 
it done.”  

Visibility and test coverage have been — and continue to be — the most critical 
aspects of this engagement. As the technology stack grew more complex and the 
team expanded, it became increasingly difficult to track what was covered and to 
make informed decisions. For an organisation as large and dynamic as Foodpanda, 
Moolya’s focus on test coverage brings immense value. We solve this challenge for 
every stakeholder by providing dashboards and metrics that clearly trace 
regressions and highlight areas of impact, enabling faster, more confident decisions.  

One of our test managers, also adds, “Ensuring a proper communication between 
Foodpanda and Moolya was critical for the success of the project. However, despite 
having to cross language and cultural boundaries we have developed a very strong 
bond in just a few months”

https://www.linkedin.com/company/moolyatesting/
https://www.linkedin.com/company/moolyatesting/


Why does it matter?



Moolya’s partnership with an organization with such international exposure and an 
appetite for constant expansion has taught Moolyans on each step. Foodpanda 
continues to play a very critical role in the modern consumer market ,and Moolya is 
proud to be a part of the story.

Want to check if we Match?

Select a slot on Calendly

If you prefer to chat instead, 
Pragati is here

https://www.linkedin.com/company/moolyatesting/
https://calendly.com/teammoolya/chat-with-moolya
https://moolya.com/contact-us

